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CONSUMER TRENDS & 

EXPECTATIONS





Take home 

grocery

30,000
households

Continuous scanning

Consumption

11,000
individuals

4 x 1 week online diary

Out of home

7,500
individuals

Continuous reporting
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of the last 20 years 

consumers have entered 

store with (relatively) 

MORE MONEY

In

of the last 20 years 

consumers have entered 

store with 

LESS TIME

In
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LESS AND LESS TIME IN THE KITCHEN

TIME TAKEN TO PREPARE & COOK THE MAIN MEAL

1980 60 minutes

1990 45 minutes

2013 32 minutes
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40%
on deal

-2%
inflation
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Valuing 

time

Solutions
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x5
premium

Meat or

ready meal?



© Kantar Worldpanel

10

2m viewers

2010

15m viewers

2015

Great British Bake Off


